Annual Course Schedule as of September 2011: Part-Time MBA

Graduate School of Management, GLOBIS Univeristy

All course details are subject to change.

AY 2011 AY 2012
Requirement
R = Required
Discipline Course Type | RE® 'Eef‘é'lidtiiw"’e Cred. | Apr-11 | Jul-11 | Oct-11 | Jan-12 | Apr-12 | Jul-12 | Oct-12 | Jan-13
AY=Academic Year
S=Entering Students
Organizational . E / to discontinue after
Behavior and HRM Essentials of OB and HRM Fund Oct 2011 term 15 15
i i 1

Organ!zauonal (NEW!) ) Fund E / to become R for 15 15 15
Behavior and HRM |Leadership Development Workshop S2011 and after
Organizational
Behavior and HRM Human Resource Management Fund R 15 15 15
Organizational . . .
Behavior and HRM Organizational Behavior and Leadership Fund R 15 15 15 15
Marketing and Essentials of Marketing and Strategy Fund E 15 15 15 15 15
Strategy
Marketing and |\ | oting | Fund R 15 | 15 15
Strategy
Marketing and
Strategy Strategy Fund R 15 15 15
Marketing and . E / to become R for
Strategy Operation Strategy Fund $2012 and after 15 15 15
Accounting and . .

X Essentials of Accounting Fund E 15 15 15 15 15
Finance
Accounting and |0 ials of Finance Fund E 15 15 15 15 15
Finance
A_ccountlng and Agcoun_tlng | ) Fund R 15 15 15
Finance (Financial Accounting)
Accounting and Finance |
Finance 9 (AY2011: Corporate Finance and Valuation, Fund R 15 15 15

AY2012: Corporate Finance)
Critical and - -
Analytical Skill Critical Thinking Fund RE 15 15 15 15 15 1.5 15 15 15
Critical and - . .
Analytical Skill Quantitative Analysis for Business Fund RE 15 15 15
Fund |No. of course openings 5 6 5 5 4 6 4 5
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Annual Course Schedule as of September 2011: Part-Time MBA

Graduate School of Management, GLOBIS Univeristy

AY 2011 AY 2012
Requirement
R = Required
Discipline Course Type | RE=ElectiveRequired | o | \p 11 | juias | oct-11 | san-12 | Apr-12 | Jul-12 | oct-12 | Jan-13
E = Elective
AY=Academic Year
S=Entering Students
Organizational (NEW!)
Behavior and HRM [Power and Influence App E 15 15
Marketing and Marketing Il A E / to discontinue after Jul 15 15
Strategy (Consumer Marketing) PP 2011 term | |
Marketing and (NEW!) .
Strategy Customer Insight and Branding App | E/toreplace Marketing Il 1.5 15
Marketing and Marketing IIl A E / to discontinue after Jul 15 15
Strategy (Business Marketing) PP 2011 term | |
. (NEW!)
"S"t"’r‘;':ee“"g and |y rketing I App E 15 15
9y (Marketing Planning and Implementation)
Marketing and .
Strategy Service Management App E 15 15 15
Marketing and E / to discontinue after
Strategy Technology Management App Oct 2011 term 15 15
Marketing and (NEW)
Strategy Managing Technology-driven Businesses App E 15 15
Marketing and (NEW!)
Strategy Internet Business Strategy App E 15 15
Accounting and Accounting Il
Finance (Managerial Accounting) App R 15 15 15
. Finance Il
?icncac:Jcr;ung and (AY2011: Finance Strategy and Fund-raising, App Ré;%r;\;cmzflfefror 15 15 15 15
AY2012: Valuation and M&A)
Accounting and Finance Il
Finance 9 (AY2011: Mergers and Acquisitions, App E 15 15 15
AY2012: Capital Market and Applied Finance)
. E / 4 classes (1 credit) for
Critical and . .
Analytical Skill Business Presentation App AY2011, 6 classes (1.5 |1.0/1.5]| 1.0 1.0 15 15
credits) from AY2012
Critical and E /4 classes (1 credit) for
Analytical Skill Business Facilitation App AY2011, 6 classes (1.5 [1.0/1.5 1.0 1.5
yu ! credits) from AY2012
Management ; ;
Philosophy Entrepreneurial Leadership App R 15 15 15
Management L
Philosophy Keiei Dojo App R 1.0 1.0 1.0 1.0 1.0 1.0 1.0 1.0 1.0
Management . .
Philosophy Corporate Philosophy and Social Values App E 15 15 15
App |No. of course openings 6 3 4 4 6 4 4 4
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Annual Course Schedule as of September 2011: Part-Time MBA

Graduate School of Management, GLOBIS Univeristy

AY 2011 AY 2012
Requirement
R = Required
Discipline Course Type | RE=ElectiveRequired | o | \p 11 | juias | oct-11 | san-12 | Apr-12 | Jul-12 | oct-12 | Jan-13
E = Elective
AY=Academic Year
S=Entering Students
Creation Venture Management Spec E 15 15 15
Creation Venture Strategy Spec E 15 15 15
Creation Venture Capital and Finance Spec E 15 15 15
. . . E / to discontinue after
Creation Business Planning Spec Apr 2011 term 1.0 1.0
! (NEW!)
Creation Creativity and Organization Management Spec E 15 15
Innovation . -
(Change) Strategic Reorganization Spec E 15 15 15
Innovation . .
(Change) Strategic Implementation Spec E 15 15 15
Innovation ) . .
(Change) Financial Reorganization Spec E 15 15 15
) (NEW!)
Global/Asia/Japan Global Perspectives Spec E 15 15 15
(NEW!)
Global/Asia/Japan |Globalization of Japanese and Asian Spec E 15 15 15
Companies
(NEW!)
Global/Asia/Japan |Japanese Management: New Systems, Lasting Spec E 15 15
Values
Special Course Global Leader's Mind-set and Skill-set Spec E (Intensive) 15 15 15
n/a Research Project Spec Elopenlng timing is 3.0 15 15 15 15
subject to change
Spec |No. of course openings 2 2 4 5 1 3 4 4
Grand Total: ) 13 11 13 14 11 13 12 13
No. of course openings
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